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     “ Individual commitment to a group ef-
fort – that is what makes a team work, a 
company work, a society work, a civilization 
work.”     --Vince Lombardi 
 
     The NFL Carolina Panthers and Colum-
bia High School in South Carolina are now 
teammates.  Joined by the Play It Smart pro-
gram, this partnership focuses on improving 
resources available to the school and its stu-
dents-athletes.  This commitment is made 
stronger by the addition of Kyrstin Krist, the 
Play It Smart Academic Coach at Columbia 
High. 
 
     “ I believe, 
through this 
partnership, the 
athletes wil l 
have a stronger 
desire to excel” , 
said Kyrstin 
Krist.  “By hav-
ing a tangible 
r el at i onshi p 
with the Pan-
thers, the ath-
letes can feel a 
sense of owner-
ship for their 
actions.  The 
r el at i onshi p 
demands higher standards not set for other 
high school football players.  I know this 
will fuel the athletes to want to become bet-
ter people, both on an off the field” . 
 
     Youth development is a priority for the 
Carolina Panthers.  Through the Play It 
Smart program, the Panthers have developed 
a personal relationship with the student-
athletes at Columbia High.  Football players 
now wear Columbia High-Carolina Panthers 
t-shirts for workouts. The team designed a 
motivational banner for the gym and is 
working with school administrators and 
coaches to identify areas of need in the ath-

letic department that the Carolina Panthers 
hope to fill. 
 
    “The Play It Smart program addresses a 
critical need in schools,”  said BJ Waymer, 
Director of Community Relations for the 
Carolina Panthers.  “Having Kyrstin avail-
able to the athletes to keep them on track 
academically and to supplement the efforts 
of the coaching staff for life skills and citi-
zenship training is invaluable to these young 
men.”  
 
     According to Coach Amick, the Colum-

bia High 
head football 
coach, the 
Panthers are 
making a 
positive im-
p a c t , 
“ K now i ng 
that we are 
partners with 
the Carolina 
P a n t h e r s 
brings an 
enthusi asm 
to our team 
that we as 
coaches can 
never arouse 

in our players. It is my hope that this enthu-
siasm will be transferred to better off season 
workouts and academic success.”  
 
     When asked about the rewards of the pro-
gram and the Panthers relationship with 
them, a Columbia H.S. football player, Jacob 
Moore said, “We have all become a lot 
closer, not only on the field, but off it too.  
We have all become better friends; we help 
each other with homework, and our grades 
are all improving” . 
 
 -Peter Vacho, Community Relations 
   Carolina Panthers 
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    When you play football in the city of New-
ark, NJ, you wear your colors with pride, but 
because all six public schools play in different 
conferences, the teams don't often interact 
unless they meet in the playgrounds, or during 
the summer for pre-season camp. Two Newark 
schools Weequahic High School and West Side 
High School have broken the traditional barrier 
that has kept Newark football players apart. 
With the help of Keith Dent, who is the aca-
demic coach at both schools, the two teams 
joined forces to help host a holiday party this 
past fall.   
     El Club Del Barrio, located in the Central 
Ward of Newark, hosted a Thanksgiving cele-
bration for the community. The players helped 
set up for the party and served everything from 
Turkey and stuffing to rice and beans.  

     "It was a good that we got a chance to work 
with another school for a good cause," said 
Amos Crudup, sophomore running back for 
Weequahic. West Side's, Darsell Davis echoed 
Amos’  enthusiasm by asking, "When are we 
coming back."  
    With both schools in their second year of the 
Play It Smart Program, this was the first signifi-
cant community service event for both schools. 
"I was very elated with the turnout. This was 
the springboard that we need  to do further pro-
jects in the community,”  Said Coach Dent. 
     Carol Obando, Director of Women's Ser-
vices at El Club Del Barrio, was very impressed 
with how well the players interacted with the 
staff and those in attendance from the commu-
nity. She stated, "I look forward to collaborat-
ing with your students in the future."  

     Three years ago the New Brunswick Zebras posted a 1-9 
record. This year they finished the regular season unde-
feated and 11-1 overall with three players receiving 1st 
Team All-State honors.  Although O. Perry Walker lost 14-
16 to JT Curtis Christian Academy, they made history as the 

first public school to reach the state finals in a 
4A classification. In Philadelphia, George 
Washington came close against Frankford, but 
fell short in a 14-6 loss. Fulton’s match-up 
against Memphis Ridgway did not turn out they 
way they hoped, but according to Academic 
Coach Vincent Lambdin, “ ...it was a wonderful 
ride and we had a tremendous season.”                
        Congratulations to all of the Play It Smart 
teams for your achievements both on and off 
the field! 

     2002 produced a spectacular season for the Play It Smart 
football teams. Thirty-five teams made it to the play-offs 
and seven went on to the championships, including Pahokee 
(Fla.), Hillhouse (Conn.), New Brunswick (NJ), Fulton 
(Tenn.), Commerce (Mass.),    O.Perry Walker (La.), and 
George Washington (Penn.).  

    Two teams claimed championship tro-
phies. Hillhouse defeated Montville by the 
score of 29-6, winning the Class “SS”  State 
Championship, the first Hillhouse state title 
since 1985. Commerce Senior Rich Freeman 
led the Raiders to a 16-13 victory for the sec-
ond year in a row over Auburn HS, kicking a 
game winning field goal in sudden-death 
over time.  
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level seats. Participants will be acknowledged prior to or 
during the game. The program will begin on Jan. 20 at the 
Timberwolves’  Martin Luther King, Jr. Day celebration fol-
lowed by the Timberwolves game against the Toronto Rap-
tors. 
     This incentive program will continue through out the 
summer with the support of the local WNBA team, the   
Minnesota Lynx.   
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     As North High School in Minneapolis, Minn. completes 
its first football season with the Play It Smart program, it 
continues to develop new relationships within the local 
community. Now participants will be rewarded for their 
hard work with a trip to a Minnesota Timberwolves’  basket-
ball game. Terrell Battle, the Timberwolves’  CR Manager, 
has worked closely with Academic Coach Leahjean Dixon, 
to arrange this unique incentive program.  
     Beginning in January, student-athletes who excel both 
academically and in community service will be selected by 
their coaches to receive a pair of tickets. Depending on their 
level of participation, they will receive either upper or lower 
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Dec. 19th, otherwise known as “Mad Mad Dash Day” , the 
students smashed their goal exceeding 203,000 cans.                                                               

    David Harris, the October Play It Smart 
Student Athlete of the Month says, “The 
whole thing was a lot of hard work, but in 
the end it paid off with all of the money and 
food going to the needy during the Christ-
mas holiday.”  Senior Michael Macellari 
thought it was “good seeing everyone come 
together like this. We are all happy to help 
in whatever areas are needed.”                  

�

�����Members of the Clay High School (Ind.) Play it Smart 
Program recently took part in a school wide food drive to 
help ease the hunger crisis in their local area. 
This 24-year-old community event pays a 
tribute to the ideal of caring for the needs of 
others. Schools in the South Bend area used 
to compete against each other for the 
“Golden Can” , which coincidently never left 
Clay High School. Now the four classes of 
Clay compete against each other. The 2002 
Campaign began with a goal of 127,000 
cans. As collection efforts came to a close on 

     Typically early January is a time that people use to re-
flect on where they have been and where they want to go; 
they develop a list of resolutions that will give them a focus 
for the upcoming year.  In January, the Play It Smart plan-
ning committee traveled to Vermont for the Third Annual 
Summit meeting  where we discussed the progress from the 
previous year and developed a plan for the upcoming year.   
     It was clear from the results from last year that the pro-
gram continues to exceed expectations.  Through Play It 
Smart, kids are exposed to many positive people, new ideas, 
valuable experiences and practical skills.  Ulti-
mately, they do better in school, graduate and go 
onto college at higher rates.   
     While people have recognized the worthiness 
of the program and have provided the resources to 
expand the program, our focus has shifted from 
the identification of new schools to strengthening 
our existing operations.   
     For the remainder of the 2002-03 school year, 

I will work closely with the Cosmo Iacavazzi, the new di-
rector of corporate development, and the regional coordina-
tors to secure funds in our local markets to ensure each Play 
It Smart program will have the ability to continue to grow.  
We do not want to lose any of the momentum that we have 
gained in our established programs.   
     We will need your help to identify potential funding 
sources in each community and then, we will coordinate a 
meeting with those ‘community champions’  to present the 
positive results and ask for their assistance.  This will truly 

be a team effort, and we will work with each Aca-
demic Coach, NFF Chapter member and school 
administrator in building a list of potential spon-
sors and coordinating meetings seeking their sup-
port. We feel extremely confident about the future 
because we know where we have to go, and we 
have built a plan to ensure that we get there. 
     It promises to be a very busy “off-season” ! 

-National Director Jim Presbrey, Play It Smart�
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merce and Madison Park Tech made a shorter trip from 
neighboring Massachusetts. Two teams from Newark, NJ 
rounded out the Play It Smart team: Central and West Side 
high schools.  

     Gordon Finch from the University of Connecticut’s stu-
dent-athlete support center was on hand to teach the student-
athletes about the new changes in the NCAA Clearinghouse.  
Play It Smart Academic Coaches were also there to provide 
one-on-one clearinghouse evaluations.   

     The event proved to be a success for all who attended. 
According to one college coach, “ It was a very organized 
event, great kids academically and athletically, a must visit 
for coaches and athletes in the future.” �

     The First Annual Play It Smart College Coaches Fair 
was held on December 14th at New Haven’s City Wide 
Field-House in Connecticut.  Over 150 student-athletes, in-
cluding both seniors and juniors, attended the event. 
Twenty-one different college football programs were repre-
sented from the DI-AA, DII, and DIII levels.  A strong 
showing from regional Play It Smart schools made the event 
a huge success.  

    Christopher Columbus, South Shore, and Lincoln high 
schools came from New York while OH Platt, Wilbur 
Cross, Hillhouse, Roberto Clemente Middle School, and 
Hyde Leadership represented each of the Play It Smart 
schools from Connecticut. William Allen, Ben Franklin and  
John Bartrum all traveled from Pennsylvania while Com-
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getting back up and trying again,”  Kowalski said. 
     On the back page, Kowalski places team announce-
ments and more pictures.  At the bottom of the second 
page, Kowalski highlights the lesson of the week:  time 
management, note taking skills, stress management, 
college preparation, etc.  Kowalski also has produced a 
monthly newsletter for the kids to take home to their 
parents. 
     Kowalski attributes much of his early success to his 
strong relationship with Dunbar Head Coach Glenn 
Johnson. “You talk about heroes. This guy is a surro-
gate father to 37 kids.  What amazes me most are the 
players who are constantly visiting him from ten and 
fifteen years back, saying this is the guy who made me 
what I am today.  There is not a single smidgen of ego 
about the guy except if you talk about his offense,”  
Kowalski said. “He is tremendously supportive of Play 
It Smart.  He made it clear from day one that I was to 
be treated like the rest of the coaches.”  
     If you would like to receive a weekly email version 
of Tom’s newsletter, contact him at 
tkowalski@ameritech.net. 

     Tom Kowalski, the academic coach at Dunbar High 
School in Chicago, started a couple weeks late this sea-
son.  However, he quickly built his players’  trust with a 
simple two-page weekly bulletin. 
     “The newsletter was the first way I connected with 
the kids because it demonstrated my interest in them.  It 
showed them that I cared enough to take the time to 
highlight their accomplishments,”  Kowalski said.  
“Having their names and pictures in print really piqued 
their interest too.”  
     The Mightymen Newsletter, a weekly publication, 
traces a simple format, starting with a quote from an 
inspirational African-American leader.  Jackie Robin-
son’s quote, “A life is not important except in the im-
pact it has on other lives,”  appeared in the inaugural 
issue. 
     During the season, Kowalski’s newsletter would fol-
low the quotes with a short recap of the team’s on-field 
exploits.  However, Kowalski would always put the 
numbers in context.  With the wins, he would stress 
teamwork and discipline, and during the losses he 
would focus on a life lesson.  “They need to know that 
the hard moments in life teach valuable lessons about 
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Be sure to visit us online 
at www.playitsmart.org! 


